
An Alliance for the Future
The world changed last year, at least for those of us working to promote practices and technologies that enable businesses to 
contribute to environmental and social sustainability. It changed in June, in Rio de Janeiro, Brazil. And it changed for the better.

The United Nations Conference on Sustainable Development—also known as “Rio+20”—had been predicted by many to be 
incapable of tackling the real issues at hand, with government delegates split by diverging priorities and vested interests. But while 
delegates negotiated the outcome document, entitled “The Future We Want,” something else happened, too.

Two decades ago, when the United Nations hosted the Earth Summit in Rio, few companies were exploring the notion of 
sustainable business and the long-term impacts of their operations on the environment and society. Twenty years later, some 2,700 
participants—approximately half from the business and investor community—convened at the Rio+20 Corporate Sustainability 
Forum to explore ways to advance sustainable development through public-private collaboration, transformative finance, and 
innovative business models.

At one of the many Rio+20 events, which was co-hosted by the United Kingdom and the World Bank Group, a consensus 
emerged among ministers, civil servants, investors, and corporate leaders about the centrality of the value of nature and its 
resources to the future of mankind. Over 62 countries that jointly comprise 57 percent of the world’s gross domestic product 
signed on to the World Bank Group’s “50:50” campaign in support of natural capital accounting—the idea that accounting for 
clean air, clean water, forests, and other ecosystems will allow countries, communities, and companies to better manage and invest 
in nature. More than 90 companies supported the effort, and many of them will move forward with piloting and demonstrating 
the economic, social, and environmental benefits of scaled-up and integrated approaches to natural capital accounting.

Introducing concepts related to natural capital into company performance measures and country policy decisions will change 
the way we all live and do business. This, of course, will take a while. Methodologies need to be developed and confirmed, 
consensus on the details must be built, and governments and corporate leaders will have to take decisions. But the chances for 
fundamental change to occur are much higher now than ever before—mainly because this time a broad alliance of diverse and 
powerful, public- and private-sector players is keen to see it happen.

At the Rio+20 Summit, governments also agreed to introduce “Sustainable Development Goals” to pursue “focused and 
coherent action on sustainable development.” As these surpass the Millennium Development Goals in 2015, attention will 
increasingly shift even further toward environmental and social sustainability, and good corporate governance. We are committed 
to help accelerate this shift, one company at a time.

As you peruse the 2012 Review of IFC’s Advisory Services for Sustainable Business before you, and as you read project 
descriptions, tables on results, and discussions of strategies and approaches, you will see how well placed we are to seize the new 
strategic opportunities that emerged in Rio. We have invested, with the strong support of 26 donor partners, in building practical 
insights into why and how environmental, social, and governance practices adopted by each firm matter for every other business.

This is the first annual review since the Board endorsed a new strategic orientation for IFC’s Advisory Services in Sustainable 
Business and adopted the new multi-donor Facility in 2011. It shows that our efforts are off to a good start: the portfolio is on 
track, performance ratings are solid, and cost efficiency is steady. Sustainable Business Advisory has grown, become more focused, 
and zeroed in on delivering concrete value in areas that are critical to deliver on the future we want—helping drive sustainable 
business practices and creating opportunities for more women and men.
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