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INTRODUCTION

Who We Are

The International Finance Corporation (IFC) improves the lives
of people in developing countries by investing in private sector
growth. IFC—a member of the World Bank Group—is the largest
global development institution focused on the private sector in
emerging markets.

OUR MISSION

For more than 65 years, we’ve leveraged the power of the private
sector for global good. Today, we’re using that experience to
transform ideas into investments for green growth, inclusive jobs,
and impactful projects, with unmatched delivery at scale, climate
leadership, and pioneering market development, IFC invests to
create a world free of poverty on a livable planet.

NOTE: All IFC publications must use the official “About IFC” boilerplate description and copyright/
disclaimer language (see p. 46)

THE PURPOSE OF BRAND GUIDELINES

The guidance in this book is intended to
help all staff, vendors, clients, and partner
organizations express the essence of IFC’s
work clearly and consistently across all
channels. It builds on earlier guidelines
issued in 2017, updating practices for the
presentation of IFC’s global brand and
establishing principles to be applied to all
IFC communications products.

All content and material carrying the IFC
logo must comply with these guidelines,
creating a consistent and recognizable

public perception of IFC’s visual identity.
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The World Bank Group

With 189 member countries, staff from more than 170 countries, and offices
in over 130 locations, the World Bank Group is a unique global partnership:
five institutions working for sustainable solutions that reduce poverty and

build shared prosperity in developing countries.

@ WORLD BANKGROUP
Five Organizations,
One World Bank Grou
P IBRD IDA IFC MIGA ICSID
Working together to reduce . . . . . .
International Bank International International Finance Multilateral International Centre
poverty and promote sustainable for Reconstruction Development Corporation Investment for Settlement of

and Development Association Guarantee Agency Investment Disputes

development with knowledge,

financing, and expertise.
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INTRODUCTION

The IFC Brand

It begins with our logo.

The logo establishes IFC’s affiliation with the World Bank Group,
whose member institutions use the dynamic blue globe expressing energy

and optimism.

The strength of IFC’s brand identity has been built over more than

65 years of successful operations, representing a trusted World Bank
Group “stamp of approval” applied to innovative private sector solutions
in emerging and developing economies.

COIFC

International _
Finance Corporation
WORLD BANKGROUP
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INTRODUCTION

The IFC Brand within the World Bank Group

IFC's logo uses the colors and globe of the World Bank
Group logo to show consistency with the overarching
parent brand; however the logo identifies itself with
its size, wording, and fonts for “IFC" and “International
Finance Corporation.”

IFC LOGOS

International )
Finance Corporation
WORLD BANKGROUP

G IFC

International
Finance
Corporation
WORLD BANKGROUP

IFC Tagline

The tagline "Creating Markets, Creating Opportunities”

may be used in the logo as needed but is not required.
No other corporate taglines may be used.

TAGLINE (LIMITED-USE ONLY)

International )
Finance Corporation
WORLD BANKGROUP

CIFC

Creating Markets, Creating Opportunities

@ IFC

International
Finance

Corporation
WORLD BANKGROUP

Creating Markets,
Creating Opportunities

Logo Fonts

The World Bank Group logo uses Andes font. This
font is only used in the words “World Bank Group”
in the IFC logo.

WORLD BANK GROUP LOGO

@ WORLD BANKGROUP

WORLD BANKGROUP
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INTRODUCTION

Logos Presented Together

When IFC produces a report or other content in
collaboration with other World Bank Group member
institutions, the institutional logos should be shown
under the World Bank Group logo to stress their
relationship and may not be presented together.

On covers, apply logos in the lower right or left corner.
For signage in co-located offices or other situations
where it is necessary to show the member
institutions together with the WBG logo, use these
approved formats, which are available in color, black,
white, grayscale, horizontal, and vertical versions.

Standalone World Bank or IFC offices’ signage should
use their institution’s logo only. To maintain consistency
with the other WBG member institutions’ look, IFC’s
tagline is not included in these treatments.

LOGO IN USE: COVER EXAMPLE

COUNTRY PRIVATE SECTOR DIAGNOSTIC

CREATING MARKETS
IN PERU

Growth opportunities to reduce regional gaps

WORLD BANK GROUP

Novernber 2023

WORLD BANK-IFC LOGO LOCKUP

WORLD BANKGROUP

THE WORLD BANK IFc

IBRD - IDA

International i
Finance Corporation

WORLD BANK-IFC-MIGA LOGO LOCKUP
(Use only when MIGA collaboration is involved)

WORLD BANKGROUP

Multilateral Investment
Guarantee Agency

THE WORLD BANK | IR | ke eioraon. MIGA

IBRD + IDA
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Internal IFC Logos

No logos that carry IFC’'s name may be created without adhering to this system.

IFC Departments AN I Fc tional
imance Corporation
IFC departments, business lines, and internal initiatives r IF RESOURCES r ORLDBANKGROUE
may not use their own logos, colors, taglines, or other .
visual elements that are not authorized in this book. CU.StO aghne Example

Corporate Campaigns and Initiatives

Cross-cutting corporate campaigns and initiatives R o
identify their content with special identifiers produced @ IFC Decal'bonlzatlon
by Branding and Publications. These are not applied to INSTITUTE

other IFC activities.
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IFC LOGO
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VISUAL IDENTITY

Referring to IFC

IFC in Text

Use “International Finance Corporation” only on first
reference, followed by "IFC" in all other uses. If the
logo is on the cover a publication or positioned near
to the text in another format, just “IFC" can be used
in all text without need for “International Finance
Corporation.”

In text, use IFC as much as possible
to identify our organization.

Use International Finance Corporation
anywhere in the text.

Do not refer to “the IFC” when “IFC" is used as a
noun. Only use “IFC".

The acronym “IFC" is preferred in all languages. Limit
use of other acronymes, although the translations of

“International Finance Corporation” in those languages

may be used on second reference.

EXAMPLE

Do not allow other organizations to share use

of the IFC name or logo without approval from
IFC Corporate Communications’ Branding and
Publications team. The IFC brand value
proposition should not be treated as a free good.

[FC provides both investment and advisory services.

EXAMPLE

The IFC provides both investment and advisory services.
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VISUAL IDENTITY | IFCLOGO

Our Logo

The IFC logo is the most identifiable symbol of our
corporate brand. The logo has carefully defined spacing
and size requirements and should never be modified.
The globe and other elements may not be separated for
use in separate visuals.

It is made up of the World Bank Group globe symbol,
IFC wordmark, full spelling of the IFC name, and World
Bank Group endorsement logo. To ensure consistency
throughout IFC's print and digital applications,

always use the official logo. The IFC logo must appear
on all formal IFC publications.

Logo Formats

The primary, horizontal version of the IFC logo is the
only variation used for the branded templates and
marketing materials. The vertical version of the logo
may be used in posters and banners where space is
limited or where it is a more effective design choice.

A limited use, shortened version of the logo with just
the globe and acronym may be used as a secondary
identifier when the full branding is established
elsewhere in the same content (for example, in website
headers or video closers) or when required by space
limitations (for example, spines of books, small gift
items such as pens, key chains and the like).

HORIZONTAL: PRIMARY LOGO

Globe Symbol Wordmark Full Spelling of the IFC Name
[ [
International
Finance Corporation
WORLD BANKGROUP

|1 |
Line  World Bank Group Logo Endorsement

VERTICAL: SECONDARY LOGO LIMITED USE LOGO
- Only use this abbreviated logo
Ir_‘ternatlonal version when space is limited
F| nance or when the full name of
= the organization is evident in
corporatlon the context.
WORLD BANK GROUP
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Translated Logos

Translated versions of the logo are available in Arabic,
Chinese, French, Japanese, Portuguese, Russian, and
Spanish on the IFC Communications Portal. In all these
cases IFC's English acronym remains in use. Only the
full spelling of International Finance Corporation and
World Bank Group is translated in the logo.

In written text, see guidance on pg. 11, the acronym
“IFC" is preferred in all languages. Limit use of other
acronyms, although the translations of “International
Finance Corporation” in those languages may be used
on second reference.

A 30
Sdlean] | J o
Joull liall degoane

Arabic
Société Ifinanciére
Internationale
GROUPE DE LA BANQUE MONDIALE
French
Corporacao )
Financeira Internacional
GRUPO BANCO MUNDIAL
Portuguese

Corporacion
Financiera Internacional
GRUPO BANCO MUNDIAL

Spanish

FREMAT

CIFC

it RRITER
Chinese
I Fc ERSmott
HRBITIIV—F
Japanese
MexpayHapogHas
IFc cdmHaHcoOBaa Kopnopauus
rPYMMA BCEMUPHOTO BAHKA
Russian
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Minimum Clear Space and Size

To preserve the integrity and visual impact of the IFC
logo, always maintain adequate clear space around it.
The clear space around the logo is an integral part of its
design and ensures the logo can be seen quickly,
uncluttered by other logos, symbols, artwork, or text.

Minimum Clear Space

The preferred clear space is equal to “X,” as illustrated
on this page. “X" is equal to the height of The World
Bank Group globe symbol in the IFC logo.

In print, PowerPoint, and web pages, the minimum
clearance between the logo and other elements in
any given use should be equal to the height of

the globe.

Minimum Size

Minimum size for print is set as .5" height. Do not scale
the logo below this minimum size as it will affect
legibility. If reduced below that size, use the limited use
logo (globe with IFC) from the logo page.

MINIMUM CLEAR SPACE: HORIZONTAL AND VERTICAL LOGO

IFC

International )
Finance Corporation
WORLD BANKGROUP

Iqternational
Finance
| Corporation
I WORLD BANK GROUP
N
X
MINIMUM SIZE

International
Finance Corporation
WORLD BANKGROUP

= @IFC
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Logo Placement BFC

IFC Corporate Content and Marketing Materials
For consistency, the IFC horizontal logo is positioned
in the lower-right corner of most IFC documents. The
upper-left corner is the alternate location.

Exceptions are listed below:
* Video

e Social Media

e Email

« Standing Banners @ IFC | Eperen

Preferred Logo Location: Lower Right Alternate Location (as required by photo
placement): Upper Left

EXCEPTIONS

International )
Finance Corporation
WORLD BANKGROUP

CIFC

Video Screen: Centered Logo

15
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VISUAL IDENTITY | IFCLOGO

Logo Colors and Backgrounds

Use the full color IFC logo whenever possible. Review
the examples on this page to understand how IFC's logo
should appear. Avoid departures from the approved use
or treatment of the logo on different backgrounds.

Approved Logo Colors

The IFC logo should appear in either the preferred full
color or black. However, in cases where the logo sits on
a dark color background, use the reverse white option.
When using the reverse white logo, make sure that the
background is dark enough for the logo to be legible
and prominent.

Background Colors

The IFC logo has the flexibility to work on both light and
dark color or image backgrounds. For optimal legibility,
place the IFC black logo on light backgrounds to
enhance the vibrancy and the one-color reversed white
logo against dark backgrounds or IFC approved imagery.

Full Color

COIF

White: Reversed Logo

International
Finance Corporation
'WORLD BANKGROUP

LOGO ON BACKGROUND COLORS

International

SIFC

WORLD BANK GROUI

Black Logo on Light Color

Finance Corporation @ IFc
P

White Logo on Dark Color
Background Background

International

Finance Corporation

WORLD BANKGROUP

One Color: Black

IFC

International
Finance Corporation
'WORLD BANK GROUP

International
Finance Corporation
'WORLD BANK GROUP

International
Finance Corporation
'WORLD BANK GROUP
A

Black Logo on Light Photo
Background

White Logo on Dark Photo
Background
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Incorrect Uses of the IFC Logo

This page highlights examples of incorrect usage and

common mistakes made when using the IFC logo. @ IF AN
¢ Do not squeeze or stretch the logo RESOURCES

« Do not place the logo in a box
i Do not cr new, uni | r . . .
* Do not use black or color logo versions on dark 0 not create new, unique 10gos fo Do not place the logo in a contained Do not use black or color logo versions on

photographic backgrounds your department, program, facility, or

shape or box. hotographic backgrounds.
other entity. P P grap g

¢ Do not add a drop shadow to the logo
« Do not change fonts in the logo

* Do not change the color of the logo

Vil |

« Do not create new, unique logos for your IFC
- . ifance Corporation
department, program, facility, or other entity WORLD BANKGROUP
IFC Seal
Do not use IFC's seal. It is only used on items such as Do not add a drop shadow to the logo. Do not squeeze or stretch the logo. Do not change the color of the logo.

legal documents, certificates, and debt instruments.

Former Logos
Do not use former IFC logos. They are outdated and
should not be used under any circumstances.

IFC

WORLD BANKGROUP

Do not change fonts in the logo. Do not use the IFC Seal. Do not use former IFC logos.
They are outdated and should not be
used under any circumstances.

NOTE: Only use the IFC logo artwork files available from Branding and
Publications. The logo artwork should never be recreated, or typeset in
17 other fonts.
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Co-branding

When approaching a Co-branded product or project, take
into account the degree of ownership, the purpose

of the initiative, and the intended audience or market.
The following principles apply but please consult

with Branding and Publications before committing to

any agreement.

Publication Covers

In publications, the IFC logo should appear on the front
cover in a legible size. When the publication has more
than one sponsor, the IFC logo should be similar in size to
the accompanying cosponsor logos and positioned in the
lower right corner.

When a partner organization is leading the design of Co-
branded collateral, IFC respects its branding system but
seeks approval rights to support general consistency with
overall corporate brand presentation.

Jointly published reports are not solely considered IFC
publications and do not need to be designed using IFC's
templates, although they can draw on some of their
elements.

Other Collateral

The same principles apply other kinds of collateral. For
guidance on Co-branded standing banners, please see
the examples on the following page.

NOTE: Consult with Branding and Publications and IFC Legal on joint
copyright and disclaimer notices, which should be based on a written
cooperation agreement with partner organizations.

CO-BRANDED EXAMPLE JOINTLY PUBLISHED EXAMPLE

REPORT

Scaling up
Private Finance
for Clean Energy

'/ - inEmerging |
Emerging Ve @ nd Developing

Market 2 Y Economies
Green Bonds
\ |

IFC-Amundi Joint Report

N

Y |
/ \J
<

~
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Co-branding

CLIENT-LED BANNERS

IFC-LED BANNERS

.
Amundi @ IFC!:
IFC|ZES TRowePrice | @IFC/Z TR
-Nowe Py :
7 Pt‘lce Making Wayes forrsatonal
_al In Partnership @ IFC £ St
= " , - : =
-. T. Rowe Price has partnered with
== £ IFC to create a solution that seeks
| ¢ toraise financing for investment
inthe blue economy and support
‘meaningful progress towards

&0als 6and Mof the UN Sps,

Making Waves

Emerging Market
Green Bonds

oA o CENWATER
A 6 Noswmaron

v

={ T.RowePrice

45

19
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VISUAL IDENTITY | IFCLOGO

Development Partner Visibility Guidelines

The goals of the development partner visibility
guidelines are to improve public understanding of

the role of IFC's development partners in co-financing
or otherwise supporting our projects and initiatives,
and to better communicate the results and impacts
of that work.

These guidelines demonstrate IFC's commitment

to treating development partners whose roles are
complementary to IFC's mission. By implementing
these guidelines, IFC will provide consistent visibility
to our partners and their key audiences.

At the outset of a program, consult with the
development agency (a decision-maker plus a
communications specialist if they have one) and agree
on common communications objectives and on key
audiences. Look for synergies and potential for sharing
information such as photos or videos.

Where a development agency has its own visibility
guidelines, ensure IFC guidelines are followed and
seek agreement on what is practical, given resource
constraints of either IFC or the development agency.

Mention of our development partners should be
systematic in all our communications:

» Partners can be mentioned either by name or by
featuring their flag or logo.

* In a multi-donor funding arrangement, all partners
that have ever participated in the program should
be mentioned until that program is completed.

Publications

Development partners should be featured on the cover
page of publications, brochures, and newsletters. If you
have more partners than can easily be credited on the
cover page without overcrowding, you may instead
credit them on the inside cover or the back cover.

Web
IFC's website should mention relevant funding sources

on the first screenshot. Consider linking to development

partner websites when feasible.

Social Media
Follow IFC's social media guidelines when highlighting
development partners’ involvement in projects.

Press Information

Development partners should be mentioned in press
releases and, when practical, should be invited to speak
at press conferences.

Events
Development partners should be invited to all relevant
events such as conferences and workshops.

Branding Material
Banners, posters, and flyers created for events should
mention development partners.

Videos

IFC-produced videos do not include donor logos, but
instead carry a line of text crediting the donor's role under
IN PARTNERSHIP WITH. Any requests for exceptions
should be addressed to Lee Roy Chettty (Ichettyi@ifc.org).

Where feasible, donor reports to development partners
should include a short section on visibility activities as
well as their results. These results can also be discussed
with partners during annual consultations.
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IFC Co-branded Product Descriptor Logo

I[FC supports a range of unique products and
special initiatives that differ from its conventional
business operations.

Typically developed in close partnership with others,
they offer their specific stakeholder groups something
other than conventional IFC investment, advice, or
asset management, yet still draw on IFC resources and
are provided through IFC channels.

Specialized IFC logos with a visual descriptor line have
been created for this purpose. “AN INNOVATION OF”
appears above the IFC logo in Andes Bold typeface and
set in upper-case letters.

Criteria for Using Visual Descriptor Logo

To position themselves properly in the market, IFC
supported Co-branded products and partnerships may
use their own logos alongside the “An Innovation

of IFC" logo or one of its offshoots — so long as they
meet the following criteria:

* Represent a distinct external product: Using
a business model that creates a distinct external
product with a need for its own visibility while also
leveraging the relationship with the corporate
brand and not appearing independent.

* Need to stand out from IFC itself: For example,
to appeal to several competitors within an industry
and without appearing to offer direct financing in its
own name.

« Draw on significant development partner
support: Usually through a multidonor trust fund.

[FC LOGOS WITH VISUAL DESCRIPTOR

AN INNOVATION OF

@/ IFC International

Finance Corporation
Horizontal Logo

WORLD BANKGROUP

AN INNOVATION OF

GIFC

International
Finance
Corporation
WORLD BANKGROUP

Vertical Logo
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Examples of IFC Co-branded Products

Product Names Using an IFC Identifier
e CommbDev

« MALENA
* SME Finance Forum
e Tech Emerge

« Sustainable Banking and Finance Network

NOTE: The choice of unifier introductory wording is left
to the program manager and communications officer,
in consultation with Branding and Publications.

No Need for Special Branding

Conventional IFC investment and advisory programs
do not qualify as Co-branded products, and thus
should only use the corporate logo, with text identifiers
as needed. Examples include:

* Banking on Women

» Distressed Asset Recovery Program (DARP)
* FIG/MAS Advisory

¢ Managed Co-Lending Portfolio Program

e Startup Catalyst

Special Cases

Better Work is a partnership of IFC and ILO with its own
logo, accompanied by the full ILO and IFC logos. It is
managed on a parallel basis by both entities rather than
by IFC itself, and does not use "An Innovation of IFC.”

FIAS is a large IFC-managed multidonor trust fund that
does not have its own branding.

EXAMPLE: TECH EMERGE LOGO LOCKUP

AN INNOVATION OF

GIFC

International
Finance
Corporation
WORLD BANKGROUP

EXAMPLE: GREEN BANKING ACADEMY LOGO LOCKUP

AN INNOVATION OF

7N GBAC International
$48¢ , Green Banking @IFC

Finance Corporation
Academy

WORLD BANK GROUP
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VISUAL IDENTITY | VISUAL SYSTEM

IFC Visual System Overview

These graphic standards support IFC's brand strategy while allowing flexibility with the various elements
of the IFC visual identity. Our graphic standards explain and illustrate how to use visual elements consistently

in our print and digital publications.

Consistent design is critical to communicating our brand effectively. The prescribed design treatments across

each template category must be respected and not altered beyond the flexibility granted to changing color,
arc treatment and photography. With a cooperative effort, we can build and maintain a visual identity that
consistently, effectively, and accurately communicates our vision, purpose, and values.

LOGO

Our logo should bring us instantly to mind—along
with our unique attributes.

CIFC

International .
Finance Corporation
WORLD BANKGROUP

GRAPHIC ARC TREATMENT

IFC graphic arcs help establish IFC's visual identity
and reflect its dynamic and global tone.

COLOR PALETTE

Consistent use of color palette is an important part
of IFC's distinctive personality.

COLOR BAR

The color bar accents photography and brings
corporate colors to layouts to reinforce the brand.

TYPOGRAPHY

Fonts are another way we set ourselves apart. Use
only approved fonts across IFC materials.

Fedra Sans
Sabon

PHOTOGRAPHY

IFC places a high value on the quality of photography
used to support its corporate brand.




IFC Brand Guidelines
MARCH 2026

25

VISUAL IDENTITY | VISUAL SYSTEM

Primary Colors

Colors play an important role in enhancing the
overall IFC brand. This is why we all benefit from using
a palette of approved colors for publications.

The color palette should not be modified. Consistent
usage will enhance the visual presentation of the brand
across all expressions.

The color palette is divided into two main categories:
primary and secondary. The primary palette includes
IFC's corporate colors, Process Cyan and Pantone 289C.

Color Use

The colors listed on the following pages can be used
for backgrounds, sidebars, headings, subheadings, bar
charts, graphs, and graphic arc treatments.

Tints
All colors in the secondary palette may be tinted from
100 percent to 20 percent in value.

Text
All body copy should be set in black.

IFC BLUE

PANTONE: PROCESS CYAN
RO G173 B228

C100 MO YO KO
#00ADE4

Primary colors may be tinted
from100% to 20% in value.

PANTONE: 289C
RO G35 B69
C96 M39 YO K73
#002345

IFC DARK BLUE ‘I
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Secondary Colors

When choosing secondary colors, it's important to give
thoughtful consideration to the relationship they will
have with the photography being used. Choose colors of
a similar or complimentary photographic hue. Limit the
color palette to two colors, with the exception of data
visualization and graphs. If a template you are creating
does not employ photography, colors can be used more
freely and without the same restrictions.

Color Use

The colors listed on the following pages can be used
for backgrounds, sidebars, headings, subheadings, bar
charts, graphs, and graphic arc treatments.

Tints

All colors in the secondary palette may be tinted from
100 percent to 20 percent in value, except for black.

SECONDARY COLORS

EVERGREEN
PANTONE: 586C
RO G108 BO1

C90 M14 Y62 K43
#006C5B

BLUE GREEN
PANTONE: 5483C
R76 G134 B142
C65 MT1 Y25 K27
#4C868E

SAGE GREEN
PANTONE: 576C
R120 G157 B74
C54 M5 Y94 K24
#789D4A

LIME GREEN
PANTONE: 360C
R106 G191 B75
C61 MO Y96 KO
#69C04B

VIOLET
PANTONE: VIOLETC
RG8 GO BI53
C90 M99 YO KO
#440099

NEUTRAL COLORS

LIGHT GRAY
PANTONE: 5455C
R191 G206 B214
C17 M4 Y6 K4
#BFCEDG

PURPLE
PANTONE: 2726C
R72 G92 B199
C81 M70 YO KO
#485CC7

TAUPE
PANTONE: 4535C
R207 G196 B147
C6 M8 Y35 Ki12
#CFC493

ORCHID
PANTONE: 2602C
R135 G24 B157
C65 M100 YO KO
#87189D

TINTS

ORANGE
PANTONE: 158C
R232 G119 B34
CO M49 Y85 K9
#E87722

Secondary colors may be tinted from

100% to 20% in value.

LIGHT GREEN
PANTONE: 579C
R188 G209 B155
C24 MO Y43 KO
#BCD19B

GOLD
PANTONE: 123C
R255 G199 B44
CO M22 Y83 KO
#FFC72C
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Typography

Fedra and Sabon are used in IFC corporate content,
marketing material, and reports. They have been
chosen for their unique and differentiated typographic
characteristics, as well as their functional ability to work
well across a variety

of applications.

Use the preferred corporate typefaces on the covers of
publications, posters, and advertisements. Use no more
than two different typeface families in a layout. This
includes design elements such as callouts and photo
captions. The typefaces here are for use in English and
other languages using the Latin alphabet.

Alternate: Arial and Times New Roman

Arial and Times New Roman should be used as the
default substitutes when Sabon and Fedra Sans are not
available. Most often this substitution may be found in
Word documents and PowerPoint presentations.

Web Font

For extensions of the website, digital programs, or
applications, Ubuntu is the preferred web font and
the best match for the IFC website. Verdana is the
alternative system font, to be used in its place,

if necessary.

CORPORATE

Fedra Sans Std Light
Fedra Sans Std Light Italic
Fedra Sans Std Book
Fedra Sans Std Book Italic
Fedra Sans Std Bold
Fedra Sans Std Bold Italic

ALTERNATE

Arial Regular Times New Roman Regular
Arial Italic Times New Roman Italic
Arial Bold Times New Roman Bold

Arial Bold Italic  Times New Roman Bold Italic

Sabon Roman
Sabon Italic
Sabon Bold
Sabon Bold Italic

WEB FONT

Ubuntu

ALTERNATE WEB FONT

Verdana
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VISUAL IDENTITY | VISUAL SYSTEM

Graphic Arc Treatment

ARCS: EXAMPLES ARCS IN USE: BANNER TEMPLATE

IFC graphic arcs help establish IFC's visual identity
and reflect its dynamic and global tone. Use the
graphic arc treatment to create dynamic layouts in
I[FC corporate materials and publications.

International .
Finance Corporation
'WORLD BANK GROUP

GIFC

INCREASING
INVESTMENT

IFC Colors

The graphic arc treatment can adapt to different
IFC colors from the IFC color palette as long as they
don't have more than two closely related colors in
each sequence.

Graphic Arc Treatment Use

Graphic arcs can appear on covers or interior spreads.
They begin at an intersection in the lower right corner
of an image, angling upwards. Their positioning can be
adjusted to fit with photography or graphics.
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Color Bar

COLOR BAR
The color bar may be used as a divider and accent on
IFC products. It is comprised of IFC's two corporate 20 inches
blues; Navy and Cyan.
Sizing and Proportions PP 283 T Vel V=S

On a standard Letter or A4 page, the bar is
approximately 7.5 inches wide by .20 inches tall. If
resizing for a different format, retain similar proportions
when scaling.

When used together,
the arc and bars align.

Ra Nobit Fuga Ulpa
Simagnis Vendion Secerat
Uscitiu Mguamendem

e ctintibus,

COUNTRY PRIVATE SECTOR DIAGNOSTIC

CREATING MARKETS
IN VIETNAM

Bolstering the Private Sector during COVID-19 and Beyond:
Relief, Restructuring, and Resilient Recovery

@IFC s

'WORLD BANKGROUP
September 2021 THE WORLD BAK IFC o
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Photography Overview

Photography is a powerful medium to promote
development impact and tell stories, particularly when
it highlights people and impact.

IFC does not use Al-generated or altered images.
Images may be toned and adjusted to reflect the

photographer’s vision, but their content must not
be changed.

IFC-shot images must be taken with the consent of
those photographed. Photos provided by sources
outside of IFC must involve their permission and
attribution and comply with any stated usage terms
and conditions.

30
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VISUAL IDENTITY | ICONOGRAPHY

lconography

IFC does not use a set icon library. It is at the discretion
of the designer and staff to source and select
appropriate icons according to the following guidance:

ALL STYLES OF ICONS ARE ACCEPTABLE

e Multiple styles are acceptable (i.e., line icons, solid

icons, hand drawn icons, illustrated icons).

Do not intermix styles in the same list. Icons should
appear uniform in style, weight, and appearance.

Avoid using regional symbols (example: dollar sign
on currency).

Use the IFC color palette for color guidance (see
pages 25-20).

DO: AIM FOR VISUAL CONSISTENCY IN LISTS

0 A g
X A a8

Inclusive Business Banking on Women Social Bond Principles
Eligible Projects

Lending to companies Lending to financial

that provide livelihood intermediaries with Lending to projects
opportunities and close  therequirement that that meet the criteria
access gaps for people the funds will be stipulated in the ICMA
livingat the"baseof the  subsequently loaned Social Bond Principles.
economic pyramid” by to women-owned

integrating them into enterprises

value chains as suppliers,
employees, distributors,

DO: USE IFC BRAND COLORS

HUMAN CAPITAL
Workforce skills & knowledge

A

PHYSICAL CAPITAL

Infrastructure, equipment, facilties,

communications, logistics

NATURAL CAPITAL
Biodiversity & ecosystems

FINANCIAL CAPITAL
Adaptation financing & access to
finance for communities

DON'T: INTERMIX ICON STYLES ON A LIST

@ Increased growth across industries

El?n:_n 1] Improved regional infrastructure

1
@ Leveraging public-private partnership
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Overview of IFC Brand Resources

Corporate Content and Marketing Material Publications
IFC brand resources and templates are used to support a wide range of internal and external IFC produces publications with relevant data and trends. Publications are required to go
communications products, including: : through an editorial process with IFC Branding and Publications and have tiered templates

. ) on content, including:
e Stationery » Standing Banners

. e Tier1: Major Report, Other Research
* PowerPoint Templates J P

Fact Sheets

e Tier 2: Donor Report, Technical Note, Handbook
* Word Documents e Brochures port. '

» Tier 3: Article or Case Study

e Email Signatures Social Media Posts

Finance Corporation
WORLD BANKGROUP

S « Tier 4: Working Paper

@ IFC

INCREASING
INVESTMENT

wwwwwwwwwww

Incididunt on
Adipiscing Elit
in Eiusm Odunt

7 ¥
is &t Fugiten Soles
maximus,

casestudy
. - N
Alternative Elit in

Eiusmod Tempor, Alternative Elit in
on Incidid Labore Eiusmod Tempor,
Dolore Magna on Incidid Labore

Dolore Magna

Incididunt o7
Adipiscing Elit

in Eiusm Odunt

33
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DESIGN APPLICATIONS | CORPORATE CONTENT & MARKETING MATERIAL

Online and Digital

WEBSITE

DISCLOSURES INSIGHTS & REPORTS NEWS

G IFC|

A | wHoweare THISPAGEAVAILABLEIN '+ 8 <

WhoWeAre  WhatWeDo  WhereWeWork  Ourlmpact Work WithUs ~ n

Who We Are

The International Finance Corporation (IFC) improves
the lives of people in developing countries by investing
in private sector growth. We connect economic
development with humanitarian needs to create real
progress for the people and places that need it most.

@)WORLDBANKGROUP | IBRD | IDA | IFC | MIGA | ICSID

About IFC  Ourlmpact Careers English & ©2025IFC | User Agreement | Privacy | Scam Warning | General Inquiry

www.ifc.org

Ifc.org is IFC's online home, hosting engaging stories of our work, publications, a
guide to our work in different regions and industries, information about how to
do business or pursue careers with us, and a broad range of other content.

Further information about the World Bank Group is available on worldbank.org.

NEWSLETTER

@IFC Trend

We are focusing all of our
attention on private capital
mobilization, and that means
creating interesting, bankable
investment opportunities.

John Gandolfo
IFC Vice President & Chief Financial Officer

Mobilizing Private Capital for Development

Attracting private investment into developing countries is crucial for their development. In this first
episode of IFC Trendlines, IFC Vice President and Chief Financial Officer John Gandolfo joins host Daisy
Serem to discuss what this shift means for investors, how IFC helps manage risk in emerging markets,
and the financial instruments being used to mobilize more capital. Listen here

DO®

IFCTrend|ines

Monthly Newsletter

IFC Trendlines is our digital newsletter, providing a monthly recap of latest trends
shaping jobs, growth, and private investment across emerging markets.
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DESIGN APPLICATIONS | CORPORATE CONTENT & MARKETING MATERIAL

Social Media

IFC produces branded and Co-branded content for its
own social media channels and cross-posting on those
of clients and partners. An IFC “channel” is any external-
facing social media account, feed, page, site, space, or
content container, etc., that purports to speak on behalf
of IFC or provide a platform for IFC staff to represent
their views as IFC staff on a particular issue or area of
expertise. This includes multilingual content and social
media that may be particular to a specific country,
region, or culture.

Contact
For more information, contact Lee Roy Chetty
Ichetty1@ifc.org

INFOGRAPHIC EXAMPLES

COUNTRIES
FINANCIAL INSTITUTIONS

PROGRAM SCHOLARSHIPS

Bus nulpa veribus dolupta que veliantur, que vo-

lenditi temque sintectum ex ent International
ch Finance Corporation
'WORLD BANK GROUP

#IFCHASHTAG

COUNTRIES
@@ FINANCIAL INSTITUTIONS

4@@ PROGRAM SCHOLARSHIPS

| International
IF | Finance Corporation
| worLo sanx arouR

QUOTE POST EXAMPLES

QUOTE FROM SPEAKER
GOES IN THIS LOCATION

QUOTE FROM SPEAKER
GOES IN THIS LOCATION

| International
| Finance Corporation
| wosLD mase cRour

HASHTAG

TOGETHER, WE CAN
SAVE LIVES NOW

MAHKTAR DIOP
Managing Director, IFC

) | international
Finance Corporation
| wossp pacmcur
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DESIGN APPLICATIONS | CORPORATE CONTENT & MARKETING MATERIAL

Cover Design

Covers of the IFC-branded templates and marketing
material are some of the most visible manifestations
of the IFC brand. If a non-templated cover design is
desired, designers may create within the brand system,
using elements of IFC's visual identity:

* Logo

¢ Color palette

« Typography (Fedra, Sabon)

» Graphic arc treatment

e Color bar

¢ Photography
Not all of the elements need to be utilized and best
judgment should be used to reinforce the concepts
within the content without overwhelming or confusing
the user. A simple, clean look that supports the brand

and communicates in a clear, sophisticated manner is
the objective.

CUSTOM MAGAZINE COVER

AR . . s s

@IFC Insights

AFRICA

WWW.IFC.ORG/INSIGHTS

Brand elements used:

IFC Colors (Navy and Cyan), Photography, Fedra font, logo

BROCHURE COVER

Quis &t Fugiten Soles
nimaximus

Ulligue molupic torepel'lecatet aliaspis ullibus

Ea ipsandi onsecae cum, sitatquatias voluptas es dolenim inctes
min porrorepera cor sitiores maionsequo berum nimagni hillam,
netumqui aut maxim vendacped qui berum in ped erionseque la
sendae magnis molo quaecerit aped qui blat quas quam adigend
iorrore pro quis ipsunda nullaboribus quatur sitarur as corpore
veniminvene

laborum qui suntur most litaquid et ut ominis id ea doluptu sciatioremo escim

aut landi beatest lam, ommod minciliquas esti ute sit a id quatis aut ex et estin
reptatus veliquam, optatincium ea quaturitat quias exernam voloreh enimus estia
sint ulparum eum quam qui sum vendiant qui delitiust aut maxim quasimolor
sinumeninil is enditaqui andita que nestiorem qui blaba. Madist que autam
fugiassus maxim sandi reratem dolluptat eos et rehent, consendenda carestiis et vic
platios can ninil ma eosam num etur?

FUGIA PERIAS UNTI UT IPIC TENT

volupta turenimossit odi officidenias eum qui aut as eaquae nanseque nonsenem.
Et vt recearum alignisi opti blatemporunt ut est aditasp ienectiam earum eium que
volarern quodiaepe cores dust quibusam volut audae. ltaque verrovit re con con
nitatus aspedissitia voluptum lis es et rercips undunt mintus quiasi a nissit libus,
Utatem secabore exeriarusam niate volore natias estem dolupta termperiae nossi
ducitior rempore officiis dolorum intibus cillia quibere et rerum, comnita dolent.

Est, int fum ditatem. Nam, tecusaped que prae natest, uipa conemquo dicto
voluptam archit ullorit iaectat mos mo odi dolore nit laut andam aute il maximus
ea nimpore volore voleni utatquassit, officti onsequo ssitem cus di uipa idest lab
ipitar nulpa sed qui opti si rent, quam laut magnis exerorporem ellestiae. Ut ullores
am, que eium, voluptates cum aut re qui dolendeneste pero et ea quodio mos apel
imporibus, tempores ulparum et molomo incidem estrume corum este v

ALIBUS ASPE CUM RE EXCES

discidestius a vollace stempor sed maximus, Ut alique porerovitate ommoluptatem
fugitianim senihit Necat es quibus secaturem quia volumet uressitiae nam, to
corion cus, volessi aut ea conem adis as molutec eaquas ex excestoria acil maiore,
sam il im reptatem nonsed ut aniene neces veniat eatur sequas et volo qui con

Brand elements used:

Borem eatque sapientias

Everum, ipsandit liquid maios pedit
andam int deria doluptas dolorer
rumquam et ma parunt eatur? Quis
ne mos minihil ius sunte ommos
‘minvel ent occum ulpa comnis
anditem enes molorit, omrien debis
se entiis pedi totaerum etus dolori
duntio. Ita sum resseque dolo rerum
accum facernatur.

Mi, omnit vit volorit, asi doles acest
ent. Neceati busandis excessum erias
erspeliit liquia volupta quod itius eius
aut dell antio estinv endaes consequo
dolupta sitatur? Qui blaudit atu sam,
acersper.

International
Finance Corporation
WORLOBANKGROUP.

@IFC

IFC Colors (Navy and Cyan), Photography, Fedra font, logo,
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| nte r| O I S p read S INTERIOR LAYOUT EXAMPLE LAYOUT OPTION EXAMPLES

Gaet rehendam

Interior layout templates are preset with clear and
defined style sheets and should be adhered to unless
content dictates otherwise. Secondary colors and
imagery can be changed as needed, being mindful of
the rules.

Graphs, charts, photos, and infographics should be
included in a way that clearly conveys information and
provides visual interest. The style for these elements
should be of a consistent nature, reflecting the same
style aesthetics as the other graphic elements (clean,
simple, and easily adaptable).

For most layouts we recommend using a twelve-

column grid for versatility. This allows for multiple DOCUMENT GRID
layout options as illustrated to the right. Page margins
and gutter width are flexible and will depend on what is
most optimal for a given IFC communication. One Column

One Column with Sidebar

Two Columns

Four Columns

38
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DESIGN APPLICATIONS | CORPORATE CONTENT & MARKETING MATERIAL

Back Cover

IFC-branded publications and marketing material
should include contact information. Contact
information should include an IFC URL. The URL should
appear in the contact information as “ifc.org” without
“www" or introduction as “website” or “internet”.

BACK COVER:
SIGN-OFF EXAMPLE

Atie Dolorper Mustion
Odipisl Ullandre Nonum Estie
MagnimWyeligua Molortio

1234 Faccut Doleseque
Tuimisi, ED ooooo
T 000.000.0000
F: 000.000.0000

Ifc.org

*

Back Cover Detail: The IFC URL should appear
as “ifc.org” only and should be the last entry in the
contact information.

CIFC

International )
Finance Corporation
'WORLD BANKGROUP



IFC Brand Guidelines DESIGN APPLICATIONS | CORPORATE CONTENT & MARKETING MATERIAL
MARCH 2026

Video

When producing videos, whether for internal or external IFC SCREEN EXAMPLES
use, follow a few basic guidelines:

Keep it short
Open directly with action—do not include a title frame.
Keep video length under three minutes.

Keep it simple .
, , . International
Don't upstage messages with special effects. Finance Corporation
WORLD BANKGROUP

Messaging
Videos should be self-contained and understandable to
the public, using visuals to move a simple story line.

Subtitles
The use of subtitles can be helpful in clarifying topics Exitfll soreen ()
and focusing the message.

Music and Graphics

To keep viewers engaged, use stock music from
Ponds.com (or another source) and original graphics.
Licensed music should have an appropriate mood with a
regional feel when applicable.

Crediting
Credit any donors or others involved in compliance with
the development partner guidelines. (See page 20.)

Close
End your video with a closing sequence that includes
the IFC logo.

X future where renewable energy

40 Video resources are available on the IFC Communications Portal, under IFC Branding and Design.
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Banners, Posters, and Backdrops

Branded templates help you design and produce CORPORATE BANNER TEMPLATE BACKDROP: STEP-AND-REPEATS
banners and posters with a standardized IFC look and

feel. The Adobe InDesign files are easily manipulated @IFC GIFC SIFC

by a local printer and include the use of essentials such @ IFC | frn Srporation Crperaion Copsraten Copsraten

as IFC logo placement, fonts, and colors while still GIFC
leaving room for creativity and style in the design of INCREASING o Fianse
regional and industry-specific marketing materials. INVESTM ENT BIFC SIFC

International International national
inan Finan

A variety of templates exist for a wide range of

banner design needs. There are options to choose from BIFC BIFC

International International
Finance Finance
C Ce

based on whether the banner is content heavy or light,
co-branding is required, or when a more graphic, non-

photo solution is desired. Use of these template designs BIFC SIFC BIFC

International International International

Finance _ Finance _ )

Corporation Corporation Corporati
WoRLDBANKGROUP worts

outside of the banners and posters category is not
@IFC @IFC

International International International
Finance Finance Finance
Corporation tion tion

permissible. BIFC

The vertical (i.e., stacked) version of the logo may be

used in posters and banners where it is a more effective

design choice or where space is limited Backdrops may use Pantone 2945C, a mid-range blue, as well as the vertical logo.

Backdrops and Step-and-Repeats VIDEO BACKGROUND

For IFC event video backdrops, PMS 2945 may also be

. . . S PANTONE: 2945C
used as the main blue color. It is an effective midpoint

RO G76 B157
C100 M64 YO Ki6
#004C9D

between the IFC corporate blues, and works well under
lighting. For Co-branded events, other comparable
colors can be used.

M
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Event Promotion

When |IFC SpONSsOrs or Cosponsors a conference or IFC SPONSORED EVENT OTHER ORGANIZATION SPONSORED EVENT

event and is the lead organizer, online promotion

materials follow the visual identity system. 2, AFRCA
f y y ZK ISCE)EUM ANNUAL SUMMIT  DIGITAL EVENTS INSIGHTS WOMEN WORKING FOR CHANGE ABOUT US
International IFC 9TH GLOBAL EDUCATION CONFERENCE
When another organization sponsors an event in @lFC Firis eporaton
. .. . . . DISRUPT
which IFC participates, it may use IFC's logo in the RETHINK
promotional material. MEXICO CITY. MEXICO ody = REDESIGN
o ' EDUCATION SYSTEMS

? FOR A CHANGING WORLD

- KIGALI TO HOST AFRICA
e CEO FORUM IN 2024

SAVE THE DATE - 16 & 17 MAY 2024
REGISTRATION >

Competition and
Productivity:

Fostering Private - — .
Sector Growth ‘ 4 4 A

JANUARY 23-24 2023

Annual Summit
Digital events

Insights

international
IFC |G abraion
g

Women Working For Change

IFC Buildinc nnsylvania Avenue NW, Washington, DC 20433

About us

Contact

\ JEUNE
AFRIQUE

#, MEDIAGROUP

42
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DESIGN APPLICATIONS | CORPORATE CONTENT & MARKETING MATERIAL

Gift Items

When producing branded merchandise to share as
corporate gift items, IFC favors good-quality items that
project the corporate brand well, with an emphasis on
sustainability wherever possible.

Gift items should be tailored to each recipient audience:

simple but elegant classic items for client executives
and government officials, for example, and technology-
or healthy living-themed ones for recruitment events,
industry conferences, or other kinds of outreach.

Staff can order branded merchandise directly from our
digital storefront by entering Ifcshop/ in their browser.

PEN

BOOTH DISPLAY WITH PROMOTIONAL ITEMS

International
Finance Corporation
_ WORLD BANK GROUP

D

AR

International
Finance Corporation
‘WORLD BANKGROUP

@ IFC

A CAREERS WITH IMPACT

-

i

TOTE BAG

CO-BRANDED TOTE BAGS

_.[ 0l EC !]
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DESIGN APPLICATIONS | CORPORATE CONTENT & MARKETING MATERIAL

Advertising

IFC rarely places paid advertising for anything other
than HR recruitment. In other cases, paid ads produced
by a department’s communications team may be placed
if cleared by Branding and Publications.

Clients may not use IFC's logo in any advertising other
than tombstones of financial transactions, which

must be cleared by the originating IFC department’s
communications officer in consultation with Branding
and Publications. Client requests to

capitalize on their relationship with IFC by using

our logo in other forms of print, broadcast, or online
advertising cannot be allowed. Equity investees, but not
loan recipients, may use the IFC logo with permission in
presenting a list of their investors.

Exceptions can only be granted with the consent of
both the Director of IFC's Corporate Communications
and the originating department’s Director and VP.

NOTE: IFC Staff do not give testimonials to vendors and consultants to
use for commercial marketing purposes.

TOMBSTONE TEMPLATE

THIS ANNOUNCEMENT APPEARS AS A MATTER OF RECORD ONLY

CLIENT/PROJECT

LOGO

Name of Project Fund/Award
US $70,000,000 Term Loan

Provided by

GIFC

Strategic and Financial Advisor

International
Finance Corporation
'WORLD BANK GROUP

ADVISOR LOGO
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PUBLICATIONS
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DESIGN APPLICATIONS | PUBLICATIONS

Visual Elements

I[FC publications require a unique visual tone or variation
from IFC corporate content and marketing materials. It
allows quick identification of a publication; ensures a
consistent look for the thought leadership collection;
provides structure and flexibility for design choices;

and reinforces IFC brand recognition.

The core elements of IFC’s visual identity such as logo,
color, and typefaces are preserved, however there

is a slight shift in the use of main title font, graphic
geometric arcs, and layouts.

IFC’s brand colors are used in eight preset palettes of
closely related hues while the graphic arcs shift into a
more geometric pattern. This combination of color and
pattern creates movement with subtle shifts in color
and shape.

Sabon typography is used prominently in main titles
and undulates between Regular and Italic. This
allows for certain key words to change form, creating
visual interest.

The purpose of this visual system is not to make all
publications appear the result of a cookie-cutter
approach but to create a coherent look. Variations in
color and layout offer the ability to create a flexible
approach to the overall design of IFC publications.

KEY ELEMENTS

IFC Logo

CIFC

International .
Finance Corporation
'WORLD BANK GROUP

IFC Typography
Sabon
Sabon Italic
Fedra Sans Light
Fedra Sans Bold

Color (Eight Palettes of Four IFC Brand Colors)

Geometric Arc Pattern Layout

- ]

Gwe==

COVER DESIGNS: LAYOUT AND COLOR VARIATIONS

Incididuntons
Adipiscing Elit °

in Eiusm Odunt

Case study

Incididunt on
Adipiscing Elit
in Elusm Odunt

Alternative Elit in
Eiusmod Tempor,
on Incidid Labore
Dolore Magna
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DESIGN APPLICATIONS | PUBLICATIONS

Inside Covers

Inside covers of all IFC publications must include the latest
boilerplate description and copyright/disclaimer text.

BOILERPLATE

COPYRIGHT

DISCLAIMER

About IFC

IFC — a member of the World Bank Group — is the largest global development institution focused
on the private sector in emerging markets. We work in more than 100 countries, using our capital,
expertise, and influence to create markets and opportunities in developing countries. In fiscal

year 2024, IFC committed a record $56 billion to private companies and financial institutions in
developing countries, leveraging private sector solutions and mobilizing private capital to create a
world free of poverty on a livable planet. For more information, visit www.ifc.org.

© International Finance Corporation [Year of First Publication]. All rights reserved.
2121 Pennsylvania Avenue, N.W.
Washington, D.C. 20433

Internet: www.ifc.org

The material in this work is copyrighted. Copying and/or transmitting portions or all of this work
without permission may be a violation of applicable law. IFC does not guarantee the accuracy,
reliability or completeness of the content included in this work, or for the conclusions or judgments
described herein, and accepts no responsibility or liability for any omissions or errors (including,
without limitation, typographical errors and technical errors) in the content whatsoever or for
reliance thereon.
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Tiers Overview

IFC reports use a unique and specifically designed visual identity
borrowing elements from the larger IFC design system. Reports are
structured but flexible and fall under a four-tier approach that
offers versatility.

Refer to these report guidelines for more information and guidance
on your next report design and template.

TIER1

TIER 2

TIER 3

TIER 4

A. Major Report B. Other Research Report
: Incididunt oz
Adipiscing Elit
in Eiusm Odunt

Incididunt on
Adipiscing Elit

in Eiusm Odunt

A. Donor Report B. Technical Note or Handbook
BIFC| ST sk BIFC ==
Incididunt on

Adipiscing Elit
in Eiusm Odunt

Incididunt on
Adipiscing Elit
in Elusm Odunt
Labore Magna

Article or Case Study

Note: These examples are shown in
the same color to focus on the layout
differences. There are eight colorways
available for each tier, detailed in the
following pages.

Working Paper

Alternative Elit in
Eiusmod Tempor,
on Incidid Labore
Dolore Magna
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Tier 1A: Major Report Cover

When creating major reports (Tier 1A), refer to design
layouts on this page. All major text, image, and
geometric arc pattern should align with the grid lines
to create a composition with the proper organization
and spacing.

Layout Design: Key Elements
Logo: Use the horizontal IFC logo, reversed white, and
place in the lower-right corner of cover layout.

Color: Select two colors from IFC color palette with
similar tones. You may also use tints of each.

Photography: The layout uses a large image or illustration.

Select an IFC-approved photo that connects with the
subject.

Main Title: Use a mix of Sabon Regular and Sabon
Italic, creating an undulating effect in main titles.

Geometric Arc Pattern: Use in the lower third of the layout
with corresponding color palette.

Publication Label: Set in the upper-right corner of the
layout, in Fedra Bold font.

Date: Place in the lower half of the layout, left aligned
with the main title.

Subtitle: Use Sabon Italic in the lower half of the layout.

KEY ELEMENTS

Incididunt on
caas Adipiscing Elit
in Elusm Odunt

Variation

Consectetur Adipiscing
Elit, Eiusmod Incididu,.:
Geometric — Labore Dolore Magna

Arc Pattern

Date: Month FEBRUARY 2023
and Year

Publication
Label

Large Photo or
lllustration

Subtitle:
Sabon lItalic

IFC Logo

COLOR OPTIONS

Incididunt on
Adipiscing Elit
in Eiusm Odun

| &
Incididunt o7 4 -
Adipiscing Elit
in Eiusm Odunt

Incididunton: (= Incididung on
Adipiscing Elit £\ N Adipiscing Elit
m Eiusm Odunt n Elusm Odiint

Incididunt on
Eiusm iz Odunt

Incididunt o
Adipiscing Elit
in Eiusm Odunt

«‘(‘

Incididunt on
Adipiscing Elit
in Eiusm Odunt Labore Magna
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Tier 1B: Research Report Cover

When creating research reports (Tier 1B), refer to design KEY ELEMENTS COLOR OPTIONS
layouts on this page. All major text, image, and

o Incididunt on Incididunt on
Publication Adipiscing Elit Adipiscing Elit

geometric arc pattern should align with the grid lines Main Title: InCIdldunt on Sl Label i Eiusm Odunt in Eiusm Odunt

Adipiscing Elit

e . . . Sabon Regular
to create a composition with the proper organization and Italic

and spacing. Variation

Layout Design: Key Elements Zn Elusm O dunt

Logo: Use the horizontal IFC logo, reversed white, and
place in the lower-right corner of cover layout.

Incididunt on
Adipiscing Elit
in Eiusm Odunt

—— Smaller

Color: Select two colors from IFC color palette with

Photo
similar tones. You may also use tints of each.
Photography: The layout uses a small image. Select an
IFC-approved photo that connects with the subject. Subtitle: Consectetur Adipiscing Incididunt on Incididunt on
Sabon Italic illlf» E"n;'";id If;&fdtd“"f Adipiscing Elit Adipiscing Elit
abore Dolore Magna in Eiusm Odunt in Eiusm Odunt
Main Title: Use a mix of Sabon Regular and Sabon
Italic, creating an undulating effect in main titles.
Geometric Arc Pattern: Use in the lower two-thirds of the Dater Month

layout with corresponding color palette. Geometric
Arc Pattern

Publication Label: Set in the upper-right corner of the
layout, in Fedra Bold font.

Date: Place in the lower half of the layout, on the right
side of the cover.

@ IFC | E5poson — IFC Logo
Subtitle: Use Sabon lItalic, opposite from photo.
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Tier 1: Co-branding Covers

the IFC brand shares an equal relationship with a partner

brand. Brands must appear of equal presence on all Incididunt on Incididunt on e
Adipiscing Elit Adipiscing Elit
7 Eiusn | in Eilusm Odunt

communications.

With co-branding Tier 1 covers, apply logos along the
bottom of the covers for optimal legibility and impact.

Relationship and Configuration

The IFC logo and partner logos appear side by side, at
similar visual sizes, and are reversed out in white against
a dark color band at the bottom of report covers.

The IFC logo should always appear on the lower-right
side of the layout while other logos are placed to the left
of it. It is preferred that the IFC logo follow the partner
logos unless the agreement determines otherwise. Refer
to this page for specific placement.

SME FINANCE o on SME FINANCE
, FORUM , FORUM

SME FINANCE WORLD TRADE International .
ORGANIZATION EnancejCorroration
FORUM ~, WORLD BANKGROUP

It is preferred that the IFC logo appear lower-right, following the partner logos.
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Tier 2A: Donor Cover

When creating donor reports (Tier 2A), refer to design KEY ELEMENTS COLOR OPTIONS

layouts on this page. All major text, image, and bublication oree - -
geometric arc pattern should align with the grid lines L ] | | o S P el s
to create a composition with the proper organization

and spacing Incididunt on A

Layout Design: Key Elements Adipiscing Elit Variaton

Logo: Use the horizontal IFC logo, full color, and place in . . e — e
the upper-left corner of cover layout. n Elusm Odunt A R

in Eiusm Odunt in Eiusm Odunt

Y

Color: Select two colors from IFC color palette with
similar tones. You may also use tints of each.

Medium
Photo

Photography: The layout uses a medium-size image.
Select an IFC-approved photo that best connects with
the subject.

DR oo wes=—
Incididunt o Incididunt o

Adipiscing Elit Adipiscing Elit
in Eiusm Odunt in Eiusm Odunt

Main Title: Use a mix of Sabon Regular and Sabon

Italic, creating an undulating effect in main titles. Consectetur Adipiscing Elit

Eiusmod Tempor, Incididiiit Subtitle: )
Geometric Arc Pattern: Use in the lower third of the Geometric =~ ——— Labore Dolore Magna Sabon Italic

. . Arc Pattern
layout with corresponding color palette.

R ot S —

Incididunt on Incididunt on
. Adipiscing Elit Adipiscing Elit
Date: Month EBRUARY 2023 i Eiusm Odunt in Eiusm Odunt

Publication Label: Set in the upper-right corner of the and Year
layout, in Fedra Bold font.

Date: Place in the lower half of the layout, left aligned
with the main title.

Subtitle: Use Sabon Italic in the lower half of the layout.
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DESIGN APPLICATIONS | PUBLICATIONS

Tier 2B: Technical Note Cover

When creating technical note or handbook reports
(Tier 2B), refer to design layouts on this page. All major

text and geometric arc pattern should align with the IFcLogo —(FHIFC

grid lines to create a composition with the proper
organization and spacing.

Layout Design: Key Elements
Logo: Use the horizontal IFC logo, full color, and place in
the upper-left corner of cover layout.

Color: Select two colors from IFC color palette with
similar tones. You may also use tints of each.

Photography: This report layout does not use photography.

Subtitle:

Main Title: Use a mix of Sabon Regular and Sabon sabon Italic
Italic, creating an undulating effect in main titles.
Geometric Arc Pattern: Use in the lower half of the layout
with corresponding color palette.
Publication Label: Set in the middle-right area of the ,

. Geometric
layout, in Fedra Bold font. Arc Pattern

Date: Place in the lower third of the layout, left aligned
with the main title.

Subtitle: Use Sabon Italic in the middle-left of the layout.

KEY ELEMENTS

International
Finance Corporation
WORLD BANKGROUP

Consectetur Adipiscing Elit,
Eiusmod Tempor, Incididunt
Labore Dolore Magna

Incididunt o ——
Adipiscing Elit

in Elusm Odunt
Labore Magna

Handbook

FEBRUARY 202~

Main Title:
Sabon Regular
and ltalic
Variation

Publication
Label

Date: Month
and Year

COLOR OPTIONS

@R

DR s

@/

Incididunt o Incididunt on
Adipiscing Elit Adipiscing Elit
in Eiusm Odunt in Eiusm Odunt
Labore Magna

@/
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Tier 2: Co-branding Covers

As a general rule, a co-branding relationship is one where TIER 2A: DONOR REPORT CO-BRANDING TIER 2B: TECHNICAL NOTE/HANDBOOK CO-BRANDING

the IFC brand shares an equal relationship with a partner e Itis preferred that the IFC logo appear in the top-left,

brand. Brands must appear of equal presence on all Donor Report : with the partner logos following to the right.
communications. :

With co-branding Tier 2 covers, apply logos along the Incididunt on @IFC|E

Z) woun e “ SME FINANCE
"/ RGANIZATION FORUM
bottom and top of the covers for optimal legibility Adipiscing Elit
and impact. in Elusm Odunt Incididunt on
Tier 2A: Relationship and Configuration AdipiSCing Elit
The IFC logo should always appear at the lower-right side i Eiusm Odunt
of the layout while other logos are placed to the left of it. Labore Magna

It is preferred that the IFC logo follow the partner logos
unless the agreement determines otherwise.

The IFC logo and partner logos appear side by side, similar : e T Tt Handbook
. . . . . b l 0
visual sizes and are reversed out in white against a dark et Adipising El it
Eiusmod Tempor, Incididunt
color band at the bottom of brochure covers. Labore Dolore Magna

Tier 2B: Relationship and Configuration

The IFC logo and partner logos appear side by side, similar
visual sizes and are set in full color at the top of report
covers. ,‘ SME FINANCE

FORUM

The IFC logo should always appear at the upper-left side
of the layout while other logos are placed to the right of
it. It is preferred that the partner logos follow the IFC logo

Itis preferred that the IFC logo appear in the lower-right, :
following the partner logos to the left. @
unless the agreement determines otherwise. Refer to this

page for specific placement.
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Tier 3: Article or Case Study Cover

KEY ELEMENTS

COLOR OPTIONS

When creating article or case study reports (Tier 3),
refer to design layouts on this page. All major text,
image, and geometric arc pattern should align with the

International Case Study Publication

Finance Corporation
fnanse o Label

IFC Logo w IFC

55

grid lines to create a composition with the proper
organization and spacing.

Layout Design: Key Elements
Logo: Use the horizontal IFC logo, full color, in the
upper-left corner of cover layout.

Color: Select two colors from IFC color palette with
similar tones. You may also use tints of each.

Photography: The layout uses a small-size image.
Select an IFC-approved photo that best connects with
the subject.

Main Title: Use a mix of Sabon Regular and Sabon
Italic, creating an undulating effect in main titles.

Geometric Arc Pattern: Use in the upper third of the
layout with corresponding color palette.

Publication Label: Set in the upper-right corner of the
layout, in Fedra Bold font.

Date: Place in the lower-left of the layout.

Subtitle: Use Sabon Italic in the lower half of the layout.

Body Copy: Set in Fedra Sans

Geometric
Arc Pattern

“Molestie, tortor egestas
condimentum tincidunt,

Quote: Sabon
Italic and
Fedra Sans

Date: Month  —————%:sruarvaon
and Year

lectus purus vestibulum
turpis, vitae condimentum

ectus purus sem risus.”

STEVEN RICHARDS
WORLD HEALTH ORGANIZATION

—— Small

Photo

Alternative Elit in
Elusm(.)d Tempor’ Main Title:
on Incidid Labore———— sabon Regular

and Italic
Dolore Magna Variation
This report was prepared Lorem ipsum dolor sit
amet, consectetur adipiscing elit. Quisque sed risus
at nisl egestas scelerisque. Vivamus ac porta ipsum, Body Copy:
sed aliquam nisl. Sed vel quam in justo dictum Fedra

blandit.

Working team members include Duis elit sem, accumsan
efficitur vehicula at, feugiat non urna. Donec sed nunc nunc
Donec gravida non lacus at ornare. Aliquam semper fringilla
magna. Aenean at urna volutpat, pharetra justo a, tempus
enim. Proin sed congue lectus. Sed faucibus quis nibh ac
gravida. Phasellus id nibh in erat dignissim pharetra. Sed non
sollicitudin risus. Vestibulum et neque non ante accumsan
tristique. Ut molestie, tortor egestas condimentum tincidunt,
lectus purus vestibulum turpis, vitae condimentum sem risus in
dui. Praesent euismod vestibulum. Mauris auctor vitae mauris a
tincidunt. Mauris pharetrim entum. Vestibulum tincidunt urna
at nibh dapibus varius.

Aenean at urna volutpat | 1
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Tier 3: Co-branding Covers

As a general rule, a co-branding relationship is one where TIER 3: ARTICLE OR CASE STUDY

the IFC brand shares an equal relationship with a partner
® |tis preferred that the IFC logo appear in the top-left,

brand. Brands must appear of equal presence on all X a :
with the partner logos following to the right.

communications.
With co-branding Tier 3 covers, apply logos along the top @ IFC | B 2 wounmos ,1' SMEFINANCE  Case Study
w'o':ﬂ:':::xngo“m" = ORGANIZATION FORUM

of the covers for optimal legibility and impact.

Tier 3: Relationship and Configuration
The IFC logo and partner logos appear side by side, similar
visual sizes at the top of the document.

It is preferred that the IFC logo appear in the upper-left
corner of the layout, with partner logos following to the Alternative Elit i1
right, unless the agreement determines otherwise. Fiusmod Tempor,

on Incidid Labore
Dolore Magna

This report was prepared Lorem ipsum dolor sit
amet, consectetur adipiscing elit. Quisque sed risus
at nisl egestas scelerisque. Vivamus ac porta ipsum,
sed aliquam nisl. Sed vel quam in justo dictum
blandit.

Working team members include Duis elit sem, accumsan
efficitur vehicula at, feugiat non urna. Donec sed nunc nunc.
Donec gravida non lacus at ornare. Aliquam semper fringilla
magna. Aenean at urna volutpat, pharetra justo a, tempus
enim. Proin sed congue lectus. Sed faucibus quis nibh ac
gravida. Phasellus id nibh in erat dignissim pharetra. Sed non
WoRLD NEA“’:‘(‘)’:L‘:’:::A‘:‘:S sollicitudin risus. Vestibulum et neque non ante accumsan

tristique. Ut molestie, tortor egestas condimentum tincidunt,
lectus purus vestibulum turpis, vitae condimentum sem risus in
dui. Praesent euismod vestibulum. Mauris auctor vitae mauris a
tincidunt. Mauris pharetrim entum. Vestibulum tincidunt urna
at nibh dapibus varius.

“Molestie, tortor egestas
condimentum tincidunt,
lectus purus vestibulum
turpis, vitae condimentum
ectus purus sem risus.”

FEBRUARY 2023
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DESIGN APPLICATIONS | PUBLICATIONS

Tier 4: Working Paper Cover

When creating working paper reports (Tier 4), refer
to design layouts on this page. All major text, image,

and the geometric arc pattern should align with the IFClogo. ——<THIFC

grid lines to create a composition with the proper
organization and spacing.

Layout Design: Key Elements Geometric
Logo: Use the horizontal IFC logo, full color, in the Are pattemn
upper-left corner of cover layout.

Color: Select two colors from IFC color palette with
similar tones. You may also use tints of each.

Photography: This report layout does not use photography.

Main Title: Use a mix of Sabon Regular and Sabon Italic,
creating an undulating effect in main titles.

Geometric Arc Pattern: Use in the upper third of the
layout with corresponding color palette.

Publication Label: Set in the upper-third of the layout, in
Fedra Bold font.

Date: Place in the lower-left of the layout.

Subtitle: Use Sabon Italic below the main title.

KEY ELEMENTS

International

mmmmmmmmmm

—_—e

Date: Month  ————acsruarv o

and Year

Working Paper E:Eéi;:ation
Alternative Elit in .
. Main Title:
Eiusmod Tempor, Sabon Regular
. 1. and.ltghc
on IHCIdld Labore Variation
Dolore Magna
i e Dt o o SUtile:
Sabon Italic
I

COLOR OPTIONS
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DESIGN APPLICATIONS | PUBLICATIONS

Tier 4: Co-branding Covers

As a general rule, a co-branding relationship is one where
the IFC brand shares an equal relationship with a partner
brand. Brands must appear of equal presence on all
communications.

With co-branding Tier 4 covers, apply logos along the top
of the covers for optimal legibility and impact.

Relationship and Configuration
The IFC logo and partner logos appear side by side,
similar visual sizes in full color at the top of report covers.

The IFC logo should always appear at the upper-left side
of the layout while other logos are placed to the right

of it. It is preferred that the partner logos follow the IFC
logo unless the agreement determines otherwise. Refer
to this page for specific placement.

TIER 4: WORKING PAPER CO-BRANDING

It is preferred that the IFC logo appear in upper left,
with partner logos following to the right.

@IFC

International 22 ) WORLD TRADE SME FINANCE
Finance Corporation ~—, ORGANIZATION
DBk aR =/ NIZATION FORUM

wort

Working Paper

Alternative Elit in
Eiusmod Tempor,
on Incidid Labore
Dolore Magna

Consectetur Adipiscing Elit, Eiusmod
Incididunt Labore Dolore Magna

FEBRUARY 2023
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Publication Cover Examples

TIERTA

Repurposing
Power Markets

Innovation

Green Technologies

The Path to Sustainable and
Affordable Energy for All

income countries?

TIER 1B

Trade Finance
in Central America
and Mexico

Closing the Gender Gap
in Education and Employment
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Publication Cover Examples

TIER 2A TIER 2B

IFC & Goldman Sachs
10,000 Women: A Decade of

Innovation, Investment, and Impact

The Women Entrepreneurs
Opportunity Facility

o @IFc

G IFC|

Addressing Child
Safeguarding in
the Private Sector

Good Practice Note

In collaboration with

Lo . YRR, SIGPN
4N Initiative

C SJCBN%I;AE [ MR cevren
Harmonized

Circular Economy
Finance Guidelines
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@IFC

Publication C

TIER 3

International
W orporation

By Dilek Aykut

Global demand for techne

gies th

sed declin

abroad-!
direct invest

Junezozs

DESIGN APPLICATIONS | PUBLICATIONS

IFC Research Note

Push for Efficiency
and Tech Upgrades
May Counter
Falling Foreign
Direct Investment
in Developing
Economies

Increased investment in environmental technologies in
sectors such as renewable energy, electrical components, and
metals are luring private capital, according to IFC research.

These sectors, increasingly favored in emerging markets
because of abundant criical minerals and renewable
resources, growing energy demand and relatively low
operational costs, account for around 5700 billion in
announced foreign direct investment (FDI) since 2021,
according to an IFC analysis: These projects,if they come
to fruition, may generate an estimated 650,000 jobs in
developing economies, 100,000 of which will be in Africa.

IFC Research Note | 1

over E

xamples

NovemseR 2025

International
Finance Corporation

By Anusha Chari, Peter Blair
Henry, and Paolo Mauro

ades, equity

stakes in emerging market
nfrastructure ventures &
temational Finance

IFC Research Note

Financial Returns

on Equity
Investments in
Infrastructure

in Emerging Markets
and Developing
Economies

Boosting economic growth and creating more good jobs
in emerging market and developing ecanomies requires
significant investment, particularly in infrastructure,
financed from both domestic and international sources.

In view of reduced fiscal space and the need for private
sector expertise, many policymakers want to mobilize
private capital to finance such investments. Some investors,
however, may be reluctant to commit resources to

projects in developing economes for which information

on the track record of past investments s less readily
available than for their advanced economy counterparts.

IFC Research Note | 1
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PRINTING | ECO-FRIENDLY PRINTING

Eco-Friendly Printing

IFC is committed to minimizing the environmental
footprint of its daily operations. This approach is
consistent with the environmental standards we set for
our clients and an important part of our mission.

By making informed, eco-friendly printing and paper
choices, staff can maintain the quality of printed
products and have a positive environmental impact at
the same time.

While current World Bank procurement policy
encourages staff “to contribute to waste reduction and
to increase the development and awareness of
environmentally sound purchasing (and) acquisition

of goods and services,” it does not offer specific
guidance. Following are suggestions for incorporating
best practice into printing and paper choices.

Printer Selection
» Choose a Forest Stewardship Council / j”
(FSC)-certified printer. FSC

» Use filmless and plateless digital printing
when appropriate.

» Use minimal packaging to ship final pieces.

QUESTIONS TO POTENTIAL PRINT VENDORS

» Isthe printer certified? Ask non-certified printers for
documentation of an environmental management
system. (Note: Forest Stewardship Council (FSC)
certification is an especially well-accepted
independent standard indicating the use of high
environmental and social standards in the printing
and paper industries.)

» Is digital "print-on-demand” or waterless printing
available and appropriate for the job?

* What shipping options are available to minimize
packaging?

Paper Selection
* 100 percent recycled with 100% post-consumer
waste (PCW) fiber content

¢ Uncoated paper

e Totally Chlorine Free (TCF), Process Chlorine Free
(PCF), or Elemental Chlorine Free (ECF)

» Forest Stewardship Council (FSC) or Sustainable
Forestry Initiative (SFI) certified, especially if virgin
fiber content

« Lightest weight paper acceptable for your job

QUESTIONS ABOUT PAPER OPTIONS

* Can recycled fiber content (percentage by weight)—
including pre- and post-consumer waste, and
totally recycled fiber—be provided?

¢ Are plastic or wax coatings used, or can these
be avoided?

¢ What pulp bleaching materials are used?

* What certification is used to verify environmentally
responsible pulp and paper sources? (Note:
Forest Stewardship Council (FSC) Mixed Sources
certification is preferred for IFC publications.)

* What is weight of paper and lightest available for job?
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PRINTING | PRODUCTION NOTES

Production Notes

Inks and Finishing

Use vegetable-based inks with lowest volatile
organic compounds (VOC) rating, ideally less
than 2 percent.

Avoid metallic and fluorescent inks.
Use aqueous varnishes and coatings.
Use alternatives to foil stamping.
Use water-based glues.

Use fewer ink colors and less ink coverage.

QUESTIONS ABOUT INK OPTIONS

What "agri-based inks” are available with VOC
rating less than 2 percent?

What pigments match colors and contain no
heavy metals?

What is available instead of ultraviolet coatings
and laminates?

Can you use embossing, die cutting, or engraving?

What are some binding options that break down
easily during recycling process, or do not need to be
removed to recycle printed piece?

Production

Size project to make efficient use of standard
parent sheets in printing process.

Use digital proofing and file delivery.
Avoid complex specifications that use more paper.

Combine multiple pieces with same paper stock and
ink in the same print-run.

Make the entire document recyclable by avoiding
foil coatings, ultraviolet stamping, and plastic
inserts; staples and metal fasteners are fine to use.

Judge the audience and probable readership before
deciding on the size of print-run; add a small buffer
to avoid the costs of reprinting only if necessary.

QUESTIONS TO ASK BEFORE PRINTING BEGINS

Does the design use paper efficiently?
Can files be proofed electronically?
Can the design be simplified to use less paper?

Can similar print jobs be combined to reduce paper
use and reduce number of press make-readies and
printing plates?

Will document be entirely recyclable? If not, what
alternative materials are recyclable?

What is cost of reprinting a small volume in future
if necessary?

Logos and Designations

Ask printer to provide logos that show eco-friendly
aspects of the publication. Appropriate logos should
appear on the back page, placed in a way that does
not compete with the IFC logo.

Forest Stewardship Council (FSC), Sustainable
Forestry Initiative (SFI), or International
Organization of Standardization (ISO) 14001 logos
[Note: FSC Mixed Sources certification is preferred
for IFC publications].

Process chlorine-free (PCF), elemental chlorine-free
(ECF), or totally chlorine-free (TCF) designations
according to pulp-bleaching method, and note type
of vegetable ink used.

Recycle logo and note what parts of document are
recyclable and post-consumer waste (PCW) content
(Note: Federal Trade Commission offers guidelines).



For more information on corporate content
and marketing materials, contact Rob Wright
(Rwright@ifc.org).

For more information on publications, contact
Irina Sarchenko (Isarchenko®ifc.org).

International Finance Corporation
2121 Pennsylvania Ave NW.
Washington, DC 20433

ifc.org

IFC

International
Finance Corporation
WORLD BANK GROUP






