


Women constitute a large group in Vietnam in

terms of business start-up and ownership.

Encouraging more women to become involved in

enterprise and grow existing businesses will impact

positively on Vietnam's economic performance.

We invite to listen to women entrepreneurs from

different parts of Vietnam as they share their

experiences in doing business. As in other

developing countries, women face a number of

challenges, not only due to the strong influence of

historical and cultural values but also because of

discriminatory barriers in the business

environment. However, despite these obstacles,

they have been struggling to develop their

companies, in many cases with creativity and

effectiveness. They have different definitions of

success, varying goals, and unique life experiences

that influence their work and their business. Their

frank and insightful confidences may help inspire

other women across the country to put their

cherished business ideas into practice, provide all

those involved in supporting, financing and

developing businesses, including the government,

with more information about the specific needs of

women entrepreneurs, and serve as suggestions

for concrete actions that can boost women's

enterprise. 

Ms. Trang Nguyen
Manager, Business Enabling
Environment Program
Mekong Private Sector
Development Facility
International Finance Corporation



TABLE OF CONTENTS

ACKNOWLEDGEMENTS 3

INTRODUCTION 5

LAWS AND REGULATIONS - THE BUSINESS ENVIRONMENT 9

MONEY MATTERS - ACCESS TO FINANCE 15

SETTING UP SHOP - PROPERTY AND INFRASTRUCTURE 23

MAKING CONNECTIONS - BUSINESS CULTURE AND NETWORKING 29

DAY-TO-DAY MANAGEMENT - RUNNING A BUSINESS 37

BUSINESS AND FAMILY - WORK-LIFE BALANCE 47

FINAL THOUGHTS 51

NOTES 52



Vietnamese women
ENTREPRENEURS

VOICES OF

2



This publication is a joint product of the International Finance Corporation's (IFC) Mekong
Private Sector Development Facility (MPDF) and Gender Entrepreneurship Markets (GEM)
initiative. We are grateful to the Australian Agency for International Development (AusAID) for
its financial support.

We wish to thank the Vietnam Women's Union, the Hanoi Young Entrepreneurs' Association, the
Ho Chi Minh City Women Entrepreneurs' Club, the Young Business Association of Ho Chi Minh
City, the Can Tho Business Association, and the Da Nang Women Entrepreneurs Club.  Without
their logistical support in arranging interviews and focus group discussions among their members,
this publication would not have been possible. 

The team responsible for developing this publication includes the following individuals: Huong
Thien Nguyen (MPDF) was responsible for the overall management of the project, under the
guidance and technical oversight of Trang Nguyen (MPDF) and Amanda Ellis (GEM). Rashmi
Pendse (MPDF), Froniga Greig (consultant) and Thi Trinh Nguyen (consultant) drafted the
document; Froniga; Thi and Huong coordinated the data gathering and field research.
Photographs were taken by James Maxtone-Graham. Julie Weeks (consultant and CEO of
Womenable, Inc.) and Jozefina Cutura (GEM) provided feedback on both research tools and
drafts of the report.  Dung Tuan Hoang (MPDF) also provided feedback on the content, layout and
design. My Thi Nguyen (MPDF) provided logistical support.

Most importantly, we wish to express our sincere thanks to the women entrepreneurs across the
country who gave their time to share their views and thoughts for this publication. 
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