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TELECOMMUNICATIONS & INFORMATION TECHNOLOGY
Modern information and communication technologies make it easier for the poor to 
obtain access to services and resources. They expand opportunity and make markets 
and institutions more effi  cient.

IFC works to extend the availability of such technologies to promote sustainable eco-
nomic growth and good governance, enhance social inclusion, and reduce poverty. 
We channel investments toward private companies that build modern communications 
infrastructure and information-technology businesses, and develop climate-
friendly technologies.

IFC increasingly helps clients move beyond their own national borders and into other 
developing markets. In FY12, our new commitments in this sector totaled $412 mil-
lion, including funds mobilized from other investors.
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BRINGING MOBILE PHONE SERVICES TO THE RURAL POOR

Mobile phones can transform 
lives—unless you are one of the 
1.6 billion people living in 
the remote areas where they 
don’t work. 

Most mobile-phone companies inevitably 
reach a spot in a country’s geography where it 
is simply not commercially viable to operate. 
Some entrepreneurs, however, see opportunity 
in bringing phone services to people in these 
remote areas.

Last year, IFC made an early-stage $5 million 
equity investment in Altobridge, alongside 
Silicon Valley giant Intel’s venture capital 
arm. Altobridge specializes in developing 
technology that cuts the cost of delivering 
mobile telecommunications connectivity 
to remote communities in developing and 
emerging markets.

One of Indonesia’s largest carriers, Indosat, 
used Altobridge’s system to fi nd new subscrib-
ers in Mambi, a remote village on Sulawesi, 
15 hours by car from the nearest airport. Until 

recently, its residents had almost no commu-
nications options, having to travel three hours 
to make a call—or fi ve hours to the nearest 
hospital. Now the hospital can text them health 
updates, and they can make calls on their Indo-
sat phones, which helps improve the effi  ciency 
of their small, family-owned businesses.

Since it began selling its products in Malaysia 
in 2007, Altobridge has sold more than 1,000 
systems, benefi ting Mongolia, Niger, and 
numerous other countries as well as Indone-
sia. Altobridge sees rural Africa becoming its 
biggest market.

A few months after IFC’s investment, the 
World Economic Forum named Altobridge a 
Technology Pioneer—one of 25 global fi rms 
it felt had the potential to transform business 
and society, just like a previous winner 
named Twitter.
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